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[1]JAanwinsten van UHasselt bmp

Bibliotheconomie

Informatievaardigheden | Albert Boekhorst ; Diane Koers ; Inge
Kwast. — Utrecht : Lemma, 1999. — 199 p. —
ISBN 90-5189-783-9

UHasselt: 681.37 BOEK 1999

Deskresearch / Maarten van Veen ; Kees Westerkamp. —
Amsterdam : Pearson, 2008. — 179 p. — Titel varieert:
Deskresearch: informatie selecteren, beoordelen en
verwerken. — ISBN 978-90-430-1496-0

UHasselt: 681.37 WEST 2008

Filosofie

Nudge: improving decisions about health, wealth, and
happiness / Richard H. Thaler ; Cass R. Sunstein. — 2 ed. —
London : Penguin books, 2009. — 312 p. —
ISBN 978-0-14-311526-7

UHasselt: 301.151 THAL 2009

Psychologie

Predictably irrational: the hidden forces that shape

ourdecisions / Dan Ariely. — 2 ed. — New York, N.Y. : Harper

Perennial, 2009. — 349 p. — ISBN 978-0-06-135324-6
UHasselt: 330.104 ARIE 2009

The upside of irrationality : the unexpected benefits of defying
logic at work and at home [ Dan Ariely. — New York, N.Y. :
Harper Collins Publishers, 2010. — 334 p. —
ISBN 978-0-06-199503-3

UHasselt: 15 ARIE 2010

Gamify : how gamification motivates people to do extraordinary
things / Brian Burke. — Brookline, MA : Bibliomotion,
2014. — 181 p. — ISBN 978-1-937134-87-7

UHasselt: 658.013 BURK 2014

How to win friends and influence people in the digital age /
Brent Cole ; Dale Carnegie & Associates Inc. — New York,
N.Y. : Simon and Schuster Paperbacks, 2012. — 245 p. —
ISBN 978-1-4516-1259-2

UHasselt: 301.151 CARN 2012

The power of habit : why we do what we do in life and
business / Charles Duhigg. — New York, N.Y. : Random House,
2012. — 371 p. — ISBN 978-1-4000-6928-6 ;
ISBN 978-0-679-60385—6
UHasselt: 301.151 DUHI 2012

The society of mind / Marvin Minsky. — New York, N.Y. :
Simon and Schuster, 1986. — 339 p. : ill. —
ISBN 0-671-60740-5

UHasselt: 159.95 MINS 1986

Glued to games : how video games draw us in and hold us
spellbound / Scott Rigby ; Richard M. Ryan. — Santa Barbara,
Calif. : Praeger, 2011. — 186 p. : ill. —

ISBN 978-0-313-36224-8

UHasselt: 15 RIGB 2011

Nudge: improving decisions about health, wealth, and
happiness / Richard H. Thaler ; Cass R. Sunstein. — 2 ed. —
London : Penguin books, 2009. — 312 p. —

ISBN 978-0-14-311526-7

UHasselt: 301.151 THAL 2009

The value of ethnic identity for creative entrepeneurs : essays

on legitimacy, innovation and identity in the creative industries |

Annelies Thoelen. — Hasselt : Universiteit Hasselt, 2015. —

168 p. : ill. — (Proefschriften van de Faculteit

Bedrijfseconomische Wetenschappen: UHasselt ; 2015: 1)
UHasselt: 658.013 THOE 2015

Not invented here : cross-industry innovation / Ramon
Vullings ; Marc Heleven. — BIS publishers : Amsterdam,
2015. — 223 p. : ill. — ISBN 978-90-6369-379—4

UHasselt: 658.013 VULL 2015

Sociologie

How to win friends and influence people in the digital age /
Brent Cole ; Dale Carnegie & Associates Inc. — New York,
N.Y. : Simon and Schuster Paperbacks, 2012. — 245 p. —
ISBN 978-1-4516-1259-2

UHasselt: 301.151 CARN 2012

The power of habit : why we do what we do in life and

business / Charles Duhigg. — New York, N.Y. : Random House,
2012. — 371 p. — ISBN 978-1-4000-6928-6 ;

ISBN 978-0-679-60385-6

UHasselt: 301.151 DUHI 2012

Mediation analysis / Dawn lacobucci. — Thousand Oaks,
Calif. : Sage, 2008. — 85 p. — (Quantitative applications in the
social sciences ; 156). — ISBN 978-1-4129-2569-3

UHasselt: 301.085 IACO 2008

Business research projects | A.D. Jankowicz. — 4 ed. —
London : Thomson, 2005. — 398 p. — ISBN 1-84480-082-2

UHasselt: 301.08 JANK 2005

Nudge: improving decisions about health, wealth, and
happiness / Richard H. Thaler ; Cass R. Sunstein. — 2 ed. —
London : Penguin books, 2009. — 312 p. —

ISBN 978-0-14-311526-7

UHasselt: 301.151 THAL 2009



Economie

Predictably irrational: the hidden forces that shape

ourdecisions | Dan Ariely. — 2 ed. — New York, N.Y. : Harper

Perennial, 2009. — 349 p. — ISBN 978-0-06-135324-6
UHasselt: 330.104 ARIE 2009

Business research methods / Alan Bryman ; Emma Bell. — 2
ed. — Oxford : Oxford University Press, 2007. — 786 p. —
ISBN 978-0-19-928498-6

UHasselt: 330.1 BRYM 2007

Embedded sustainability : the next big competitive advantage |

Chris Laszlo ; Nadya Zhexembayeva. — Sheffield : Greenleaf

Publishing, 2011. — 269 p. — ISBN 978-1-906093-58-7
UHasselt: 338.3 LASZ 2011

Handbook of sustainable development / [edit.] Giles Atkinson ;

[edit.] Simon Dietz ; Eric Neumayer ; [edit.] Matthew

Agarwala. — 2 ed. — Northampton, MA : Edward Elgar

Publishing, 2014. — 590 p. — ISBN 978-1-78254-470-8
UHasselt: 330.35 ATKI 2014

Research methods for business students / Mark N.K. Saunders ;
Philip Lewis ; Adrian Thornhill. — 4 ed. — Harlow : Prentice
Hall, 2007. — 624 p. — ISBN 978-0-273-70148-4

UHasselt: 330.1 SAUN 2007

Research methods for business students / Mark N.K. Saunders ;
Philip Lewis ; Adrian Thornhill. — 6 ed. — Harlow : Prentice
Hall, 2012. — 696 p. — ISBN 978-0-273-75075-8

UHasselt: 330.1 SAUN 2012

Research methods for business : a skill building approach /
Uma Sekaran ; Roger Bougie. — 5 ed. — New York : Wiley,
2009. — 468 p. — ISBN 978-0-470-74479-6

UHasselt: 330.1 SEKA 2009

Economische toestand. Economische ontwikkeling

Embedded sustainability : the next big competitive advantage |

Chris Laszlo ; Nadya Zhexembayeva. — Sheffield : Greenleaf

Publishing, 2011. — 269 p. — ISBN 978-1-906093-58-7
UHasselt: 338.3 LASZ 2011

Opvoeding. Onderwijs

Navigating in Educational Contexts : Identities and Cultures in

Dialogue / Anneli Lauriala ; Raimo Rajala ; Heli Ruokamo ;

Outi Ylitapio-Méntyld. — Rotterdam : SensePublishers,

2011. — ISBN 978-94-6091-522-2 ;

doi doi:10.1007/978-94-6091-522-2 ;

ISBN 978-94-6091-520-8
http://dx.doi.org/10.1007/978-94-6091-522-2
UHasselt: 371.13 LAUR 2011

Teacher's minds and actions: research on teachers' thinking and
practice / [edit.] Ingrid Carlgren ; [edit.] Gunnar Handal ;

[edit.] Vaage Sveinung. — London : Falmer Press, 1994. — 279
p.- — ISBN 0-7507-0431-4

UHasselt: 371.13 CARL 1994

Wiskunde

Linear algebra : concepts and methods | Martin Anthony ;
Michele Harvey. — 516 p. — ISBN 978-0-521-27948-2
UHasselt: 512 ANTH 2014

The calculus lifesaver: all tools you need to excel at calculus /
Adrian Banner. — Princeton, N.J. : Princeton University,
2007. — 728 p. — ISBN 978-0-691-13088-0

UHasselt: 51 BANN 2007

Multiple imputation and its apllication / James R. Carpenter ;
Michael G. Kenward. — Chichester : John Wiley & sons, Ltd,
2014. — 345 p. — (Statistics in practice). —
ISBN 978-0-470-74052-1

UHasselt: 519.2 CARP 2014

Statistical learning with sparsity : the lasso and
generalizations |/ Trevor Hastle ; Robert Tibshirani ; Martin
Wainwright. — London : CRC Press, 2015. — 351 p. —
(Monographs on statistics and applied probability ; 143). —
ISBN 978-1-4987-1216-3

UHasselt: 519.2 HAST 2015

Mediation analysis / Dawn Iacobucci. — Thousand Oaks,
Calif. : Sage, 2008. — 85 p. — (Quantitative applications in the
social sciences ; 156). — ISBN 978-1-4129-2569-3

UHasselt: 301.085 TACO 2008

IMS textbooks / Institute of Mathematical Statistics. — New
York, N.Y. : Cambridge University Press, 2015. — 250 p. —
(The Institute of Mathematical Statistics : textbooks ; 2015). —
ISBN 978-1-107-41504-1

UHasselt: 519.2 WOOD 2015

Coding the matrix : linear algebra through computer science
application / Philip N. Klein. — S.1. : Newtonian Press,
2013. — 530 p. : ill. — ISBN 978-0-615-88099-0

UHasselt: 51 KLEI 2013

Calculus for the ambitious / T.W. Korner. — Cambridge :
Cambridge University Press, 2015. — 165 p. —
ISBN 978-1-107-68674-8

UHasselt: 51 KORN 2015

A decade of the berkeley math circle : the american experience :
volume 2 / Stankova Stankova [Zvezdelina] ; Tom Rike. —
Berkeley, CAlif. : Mathematical Sciences Research Institute,
2015. — 346 p. — ISBN 978-0-8218-4683—4

UHasselt: 51 STAN 2015

Bayes' rule : a tutorial introduction to Bayesian analysis /
James V. Stone. — S.1. : Sebtel, 2013. — 170 p. —
ISBN 978-0-9563728-4-0

UHasselt: 519.2 STON 2013



Calculus made easy: being a very-simplest introduction to those

beautiful methods of reckoning which are generally called by

the terrifying names of the differential calculus and the integral

calculus / Silvanus P. Thompson. — 2 ed. — london : Really

simple media, 2014. — 267 p. — ISBN 978-1-4565-3198-0
UHasselt: 51 THOM 2014

Natuurkunde

Networks : an introduction / M.E.J. Newman. — Oxford :
Oxford University Press, 2015. — 772 p. —
ISBN 978-0-19-920665-0

UHasselt: 536.75 NEWM 2015

Scheikunde

Exploring bioinformatics : a project-based approach |/ Caroline

St.Clair ; Jonathan E. Visick. — 2 ed. — Burlington, MA :

Jones & Bartlett, 2015. — 297 p. — ISBN 978-1-284-03424-0
UHasselt: 663 STCL 2015

Biologie. Biochemie. Biofysica

Molecular biology of the cell | Bruce Alberts ; Alexander
Johnson ; Julian Lewis ; Martin Raff ; Keith Roberts ; Peter
Walter. — 6 ed. — New York, N.Y. : Garland Science, 2015. —
1342 p. : ill. — ISBN 978-0-8153-4432-2

UHasselt: 577.23 ALBE 2015

Handbook of the mammals of the world | Paolo Cavallini ; Jerry
Dragoo ; David Garshelis ; e.a. ; [edit.] Don E. Wilson ;
[edit.] Russell A. Mittermeier. — Barcelona : Lynx, 2009. — 8
v. @ ill. — ISBN 978-84-96553-49-1
UHasselt: 599 WILS 2009
1-4

Microbiologie en infectieziekten / [edit.] A.1.M. Hoepelman ;
[edit.] A.C.M. Kroes ; [edit.] R.W. Sauerwein ; e.a. — 3 ed.
Houten : Bohn Stafleu Van Loghum, 2011. — 393 p. : ill. —
ISBN 978-90-313-7943-9

UHasselt: 576.8 HOEP 2011

iGenetics: a molecular approach / Peter J. Russell. — 3 ed. —
Harrow : Pearson Education Limited, 2014. — 857 p. —
ISBN 978-1-292-02633-6

UHasselt: 616.056 RUSS 2014

Nudge: improving decisions about health, wealth, and
happiness / Richard H. Thaler ; Cass R. Sunstein. — 2 ed. —
London : Penguin books, 2009. — 312 p. —
ISBN 978-0-14-311526-7

UHasselt: 301.151 THAL 2009

Dierkunde

Handbook of the mammals of the world / Paolo Cavallini ; Jerry
Dragoo ; David Garshelis ; e.a. ; [edit.] Don E. Wilson ;
[edit.] Russell A. Mittermeier. — Barcelona : Lynx, 2009. — 8
v. @ ill. — ISBN 978-84-96553-49-1
UHasselt: 599 WILS 2009
1-4

Nudge: improving decisions about health, wealth, and
happiness / Richard H. Thaler ; Cass R. Sunstein. — 2 ed. —
London : Penguin books, 2009. — 312 p. —
ISBN 978-0-14-311526-7

UHasselt: 301.151 THAL 2009

Geneeskunde

Kanker biomedisch bekeken / Marc Bracke ; Filip Lardon ; Peter
Vandenberghe ; e.a. — Antwerpen : Standaard, 2013. — 375 p.
. ill. — ISBN 978-90-341-9365-0

UHasselt: 616.006 BRAC 2013

Microbiologie en infectieziekten / [edit.] A.IM. Hoepelman ;
[edit.] A.C.M. Kroes ; [edit.] R.W. Sauerwein ; e.a. — 3 ed.
Houten : Bohn Stafleu Van Loghum, 2011. — 393 p. : ill. —
ISBN 978-90-313-7943-9

UHasselt: 576.8 HOEP 2011

iGenetics: a molecular approach / Peter J. Russell. — 3 ed. —
Harrow : Pearson Education Limited, 2014. — 857 p. —
ISBN 978-1-292-02633-6

UHasselt: 616.056 RUSS 2014

Pathologie

Kanker biomedisch bekeken / Marc Bracke ; Filip Lardon ; Peter
Vandenberghe ; e.a. — Antwerpen : Standaard, 2013. — 375 p.
. ill. — ISBN 978-90-341-9365-0

UHasselt: 616.006 BRAC 2013

Microbiologie en infectieziekten / [edit.] A.IM. Hoepelman ;
[edit.] A.C.M. Kroes ; [edit.] R.W. Sauerwein ; e.a. — 3 ed. —
Houten : Bohn Stafleu Van Loghum, 2011. — 393 p. : ill. —
ISBN 978-90-313-7943-9

UHasselt: 576.8 HOEP 2011

iGenetics: a molecular approach / Peter J. Russell. — 3 ed. —
Harrow : Pearson Education Limited, 2014. — 857 p. —
ISBN 978-1-292-02633-6

UHasselt: 616.056 RUSS 2014

Ingenieurswetenschappen

Handbook of sustainable development / [edit.] Giles Atkinson ;

[edit.] Simon Dietz ; Eric Neumayer ; [edit.] Matthew

Agarwala. — 2 ed. — Northampton, MA : Edward Elgar

Publishing, 2014. — 590 p. — ISBN 978-1-78254-470-8
UHasselt: 330.35 ATKI 2014



Exploring bioinformatics : a project-based approach |/ Caroline

St.Clair ; Jonathan E. Visick. — 2 ed. — Burlington, MA :

Jones & Bartlett, 2015. — 297 p. — ISBN 978-1-284-03424-0
UHasselt: 663 STCL 2015

Milieubescherming

Handbook of sustainable development / [edit.] Giles Atkinson ;

[edit.] Simon Dietz ; Eric Neumayer ; [edit.] Matthew

Agarwala. — 2 ed. — Northampton, MA : Edward Elgar

Publishing, 2014. — 590 p. — ISBN 978-1-78254-470-8
UHasselt: 330.35 ATKI 2014

Bedrijfsorganisatie, incl. ambachten

Predictably irrational: the hidden forces that shape

ourdecisions | Dan Ariely. — 2 ed. — New York, N.Y. : Harper

Perennial, 2009. — 349 p. — ISBN 978-0-06-135324-6
UHasselt: 330.104 ARIE 2009

The upside of irrationality : the unexpected benefits of defying
logic at work and at home [ Dan Ariely. — New York, N.Y. :
Harper Collins Publishers, 2010. — 334 p. —
ISBN 978-0-06-199503-3

UHasselt: 15 ARIE 2010

Gamify : how gamification motivates people to do extraordinary
things / Brian Burke. — Brookline, MA : Bibliomotion,
2014. — 181 p. — ISBN 978-1-937134-87-7

UHasselt: 658.013 BURK 2014

The change management toolkit / C.A. Carnall. — London :
Thomson, 2003. — 122 p. — ISBN 1-86152-961-9
UHasselt: 658.01 CARN 2003

Influence : science and practice / Robert B. Cialdini. — 5 ed. —
Boston, Mass. : Pearson, 2014. — 268 p. : ill.
UHasselt: 658.81 CIAL 2014

Brainfluence : 100 ways to persuade and convince consumers

with neuromarketing / Roger Dooley. — Hoboken, N.J. : John

Wiley & sons, 2012. — 286 p. — ISBN 978-1-118-11336-3
UHasselt: 658.88 DOOL 2012

Sensory marketing / Bertil Hultén ; Niklas Broweus ; Marcus
Van Dijk. — Hampshire : Palgrave MacMillan, 2009. — 183
p.- — ISBN 978-0-230-57657-5

UHasselt: 658.8 HULT 2009

Managementvaardigheden / Phillip L. Hunsaker. — 2 ed. —
Upper Saddle River , N.J. : Pearson, 2006. — 494 p. —
ISBN 90-430-1181-9 ; ISBN 978-90-430-1181-5

UHasselt: 658.01 HUNS 2006

Business research projects | A.D. Jankowicz. — 4 ed. —
London : Thomson, 2005. — 398 p. — ISBN 1-84480-082-2
UHasselt: 301.08 JANK 2005

Complex adaptive systems thinking approach to IT investment /
Marc Rabaey. — Hasselt : Universiteit Hasselt, 2015. — 204
p. — (Proefschriften van de Faculteit Bedrijfseconomische
Wetenschappen: UHasselt ; 2015: 2)
UHasselt: 658.011 RABA 2015
2 x paper; 1 x DVD-rom

Buyer personas : how to gain insight into your customer's
expectations, align your marketing strategies, and win more
business | Adele Revella. — Hoboken, N.J. : Wiley, 2015. —
215 p. — ISBN 978-1-118-96150-6

UHasselt: 658.8 REVE 2015

Doing research in business and management : an essential

guide to planning your project / Mark Saunders ; Philip

Lewis. — Harlow : Financial Times Prentice Hall, 2012. — 233

p. — ISBN 978-0-273-72641-8 ; ISBN 0-273-72641-2
UHasselt: 658.012 SAUN 2012

The value of ethnic identity for creative entrepeneurs : essays

on legitimacy, innovation and identity in the creative industries /

Annelies Thoelen. — Hasselt : Universiteit Hasselt, 2015. —

168 p. : ill. — (Proefschriften van de Faculteit

Bedrijfseconomische Wetenschappen: UHasselt ; 2015: 1)
UHasselt: 658.013 THOE 2015

Not invented here : cross-industry innovation / Ramon

Vullings ; Marc Heleven. — BIS publishers : Amsterdam,

2015. — 223 p. : ill. — ISBN 978-90-6369-379—4
UHasselt: 658.013 VULL 2015

Marketing research : an integrated approach | Alan Wilson. —
Harlow : Prentice Hall, 2003. — 353 p. —
ISBN 0-273-65113-7

UHasselt: 658.83 WILS 2003

Bedrijfseconomie

Predictably irrational: the hidden forces that shape

ourdecisions | Dan Ariely. — 2 ed. — New York, N.Y. : Harper

Perennial, 2009. — 349 p. — ISBN 978-0-06-135324-6
UHasselt: 330.104 ARIE 2009

The upside of irrationality : the unexpected benefits of defying
logic at work and at home | Dan Ariely. — New York, N.Y. :
Harper Collins Publishers, 2010. — 334 p. —
ISBN 978-0-06-199503-3

UHasselt: 15 ARIE 2010

Gamify : how gamification motivates people to do extraordinary
things / Brian Burke. — Brookline, MA : Bibliomotion,
2014. — 181 p. — ISBN 978-1-937134-87-7

UHasselt: 658.013 BURK 2014

The change management toolkit / C.A. Carnall. — London :
Thomson, 2003. — 122 p. — ISBN 1-86152-961-9
UHasselt: 658.01 CARN 2003



Influence : science and practice / Robert B. Cialdini. — 5 ed. —
Boston, Mass. : Pearson, 2014. — 268 p. : ill.
UHasselt: 658.81 CIAL 2014

Brainfluence : 100 ways to persuade and convince consumers

with neuromarketing / Roger Dooley. — Hoboken, N.J. : John

Wiley & sons, 2012. — 286 p. — ISBN 978-1-118-11336-3
UHasselt: 658.88 DOOL 2012

Sensory marketing / Bertil Hultén ; Niklas Broweus ; Marcus
Van Dijk. — Hampshire : Palgrave MacMillan, 2009. — 183
p. — ISBN 978-0-230-57657-5

UHasselt: 658.8 HULT 2009

Managementvaardigheden / Phillip L. Hunsaker. — 2 ed. —
Upper Saddle River , N.J. : Pearson, 2006. — 494 p. —
ISBN 90-430-1181-9 ; ISBN 978-90-430-1181-5

UHasselt: 658.01 HUNS 2006

Business research projects /| A.D. Jankowicz. — 4 ed. —
London : Thomson, 2005. — 398 p. — ISBN 1-84480-082-2
UHasselt: 301.08 JANK 2005

Complex adaptive systems thinking approach to IT investment /
Marc Rabaey. — Hasselt : Universiteit Hasselt, 2015. — 204
p. — (Proefschriften van de Faculteit Bedrijfseconomische
Wetenschappen: UHasselt ; 2015: 2)
UHasselt: 658.011 RABA 2015
2 x paper; 1 x DVD-rom

Buyer personas : how to gain insight into your customer's
expectations, align your marketing strategies, and win more
business | Adele Revella. — Hoboken, N.J. : Wiley, 2015. —
215 p. — ISBN 978-1-118-96150-6

UHasselt: 658.8 REVE 2015

Doing research in business and management : an essential

guide to planning your project / Mark Saunders ; Philip

Lewis. — Harlow : Financial Times Prentice Hall, 2012. — 233

p. — ISBN 978-0-273-72641-8 ; ISBN 0-273-72641-2
UHasselt: 658.012 SAUN 2012

The value of ethnic identity for creative entrepeneurs : essays

on legitimacy, innovation and identity in the creative industries /

Annelies Thoelen. — Hasselt : Universiteit Hasselt, 2015. —

168 p. : ill. — (Proefschriften van de Faculteit

Bedrijfseconomische Wetenschappen: UHasselt ; 2015: 1)
UHasselt: 658.013 THOE 2015

Not invented here : cross-industry innovation / Ramon

Vullings ; Marc Heleven. — BIS publishers : Amsterdam,

2015. — 223 p. : ill. — ISBN 978-90-6369-379—4
UHasselt: 658.013 VULL 2015

Marketing research : an integrated approach / Alan Wilson. —
Harlow : Prentice Hall, 2003. — 353 p. —
ISBN 0-273-65113-7

UHasselt: 658.83 WILS 2003

Marketing

Predictably irrational: the hidden forces that shape
ourdecisions / Dan Ariely. — 2 ed. — New York, N.Y. : Harper
Perennial, 2009. — 349 p. — ISBN 978-0-06-135324-6

UHasselt: 330.104 ARIE 2009

The upside of irrationality : the unexpected benefits of defying
logic at work and at home | Dan Ariely. — New York, N.Y. :
Harper Collins Publishers, 2010. — 334 p. —

ISBN 978-0-06-199503-3

UHasselt: 15 ARIE 2010

Influence : science and practice / Robert B. Cialdini. — 5 ed. —
Boston, Mass. : Pearson, 2014. — 268 p. : ill.
UHasselt: 658.81 CIAL 2014

Brainfluence : 100 ways to persuade and convince consumers
with neuromarketing / Roger Dooley. — Hoboken, N.J. : John
Wiley & sons, 2012. — 286 p. — ISBN 978-1-118-11336-3

UHasselt: 658.88 DOOL 2012

Sensory marketing / Bertil Hultén ; Niklas Broweus ; Marcus
Van Dijk. — Hampshire : Palgrave MacMillan, 2009. — 183
p. — ISBN 978-0-230-57657-5

UHasselt: 658.8 HULT 2009

Buyer personas : how to gain insight into your customer's
expectations, align your marketing strategies, and win more
business | Adele Revella. — Hoboken, N.J. : Wiley, 2015. —
215 p. — ISBN 978-1-118-96150-6

UHasselt: 658.8 REVE 2015

Marketing research : an integrated approach / Alan Wilson. —
Harlow : Prentice Hall, 2003. — 353 p. —
ISBN 0-273-65113-7

UHasselt: 658.83 WILS 2003

Communicatie

Rapporteren | Marcel Heerink. — Amsterdam : Pearson
Education, 2007. — 134 p. : ill. — ISBN 978-90-430-1160-0
UHasselt: 659.3 HEER 2007

Chemische technologie

Exploring bioinformatics : a project-based approach |/ Caroline
St.Clair ; Jonathan E. Visick. — 2 ed. — Burlington, MA :
Jones & Bartlett, 2015. — 297 p. — ISBN 978-1-284-03424-0

UHasselt: 663 STCL 2015



Computer. Informatica

Informatievaardigheden | Albert Boekhorst ; Diane Koers ; Inge
Kwast. — Utrecht : Lemma, 1999. — 199 p. —
ISBN 90-5189-783-9

UHasselt: 681.37 BOEK 1999

The principles of computer hardware / Alan Clements. — 4
ed. — Oxford : Oxford University Press, 2006. — 656p. — Met
CD-ROM. — ISBN 978-0-19-927313-3
UHasselt: 681.35 CLEM 2006
basiswerk; CD-ROM

Taking the fear out of data analysis: a step-by-step approach |

Adamantios Diamantopoulos ; Bodo B. Schlegelmilch. —

London : Dryden, 1997. — 231 p. — ISBN 0-03-099006-8
UHasselt: 681.37 DIAM 1997

The art of Linux kernel design : illustrating the operating
system design principle and implementation / Yang Lixiang ;
Liang Wenfeng ; Chen Dazhao ; Liu Tianhou ; Wu Ruobing ;
Song Qi ; Feng Ke ; [vert.] Zhu Tingshao. — Boca Raton : CRC
Press, 2014. — 520 p. — ISBN 978-1-4665-1803-2

UHasselt: 681.33 LIXI 2014

Linux kernel development : a thorough guide to the design and
implementation of the Linux kernel / Robert Love. — 3 ed. —
Upper Saddle River, N.J. : Addison-Wesley Publishing
Company, 2010. — 440 p. — (Developer's library : essential
references for programming professionals ; 2011: 4). —
ISBN 978-0-672-32946-3

UHasselt: 681.33 LOVE 2011

Deskresearch / Maarten van Veen ; Kees Westerkamp. —
Amsterdam : Pearson, 2008. — 179 p. — Titel varieert:
Deskresearch: informatie selecteren, beoordelen en
verwerken. — ISBN 978-90-430-1496-0

UHasselt: 681.37 WEST 2008



